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BROWNBACK, SIGNATORIES URGE
HOLLYWOOD TO TAKE RESPONSIBILITY 

FOR CONTENT OF MATERIAL
 

WASHINGTON --  U.S. Sen. Sam Brownback spoke at a news conference today releasing a
statement urging Hollywood executives to take responsibility for the content of their material. 
Brownback was instrumental in crafting the appeal.

“We are gathered in the nation’s capitol where decisions are made that affect millions of lives,”
Brownback said.  “But I think the real seat of power in our country is not Washington, but Hollywood. 
For what is on television, in the movies, and over the airwaves -- the stories and songs of America --
mold and shape hearts, minds and attitudes far more than what happens here.

“The extraordinary power and influence of entertainment media can be used for good -- or for ill. 
Certainly there are high-quality TV programs that intelligently educate and wholesomely entertain. 
There are movies and songs which stir our loftier aspirations.  And there are children’s programs that
have been honored for their educational value.  We should not hesitate to praise these shows and their
producers.  But if a TV program can educate and edify, it can also confuse and corrupt.  Unfortunately,
much of what appears on television is not an edifying, uplifting, constructive force.  It is quite the
reverse.  

“There are those who defend some TV shows on the grounds that they merely reflect the realities
of life, holding a mirror to society.  But TV is less a mirror than a mirage.  The world of TV character is
-- fortunately -- far more violent, conflicted, and perverse than the life of the average American.

“Let’s take a quick reality check: There are more social workers than serial murderers in
America.  There are more pastors than prostitutes.  But you’d never know it from TV.

“The other defense of gratuitous TV sleaze is that it has no impact -- an idea so indefensible it
hardly needs to be attacked.  Few subjects have received more study than the impact of television.  And
in the literally thousands of studies conducted on this subject -- by the Surgeon General, the American
Medical Association, the American Academy of Pediatrics, the American Psychological Association,
and countless others, virtually all of them concluded that what we watch on TV has an impact on our
attitudes and behavior.  When we watch more and more violence, profanity and sleaze, we eventually
grow more violent, profane and coarse.
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“Ironically, as the body of information about the harms of television violence has increased, so

has television violence.  The total level of violence, profanity and sleaze on television actually rose --
and rose dramatically -- since the new rating system was put into place.  Between November of 1996 --
just before the rating system was implemented -- and November of 1998, the combination of sexual
content, foul language and violence rose by more than 30 percent.

“Certainly, we should strive to provide parents with information on the nature and content of the
entertainment that comes flooding into their living rooms.  But let us not confuse a label with a solution. 
There is a difference between taking out the trash and giving it a label.   It may be worthwhile to stick
labels on trash TV.  But it would be even better to take out the trash.

“The statement we release today is simple and modest.  It fully acknowledges that parents
shoulder a huge responsibility in monitoring their child’s entertainment, and intervening when
appropriate.  But it also states what should be obvious -- that entertainment companies must also
shoulder some responsibility for the product they produce and promote.

“This compact calls upon the entertainment industry to take several small, easy steps.  First, it
calls for the creation of a voluntary code of conduct.  I recently authored an amendment to the Juvenile
Justice Bill, that passed by a vote of 98-0, which would allow TV networks, as well as the movie, music
and video game industries, to do just that.  If and when TV executives publish a code of conduct, parents
would be able to determine what a network’s standards are, and hold them accountable.

“This compact also calls on entertainment companies to stop marketing violent products to
children.  With the cooperation of Chairman John McCain, I recently chaired a hearing in the Senate
Commerce Committee on whether violent entertainment was being marketed to children.  There is much
evidence to suggest that it is.   There is something very wrong about entertainment companies making a
killing off peddling violence to children.  As part of the Juvenile Justice Bill, we passed a provision
calling for a Federal Trade Commission investigation into whether the entertainment companies were
marketing R-rated movies, M-rated video games, and so on, to underage children.  We call on the
entertainment companies to cease and desist, and make this investigation unnecessary.

“There are other things the industry can do -- simple, common-sense steps.  We have come here
not to threaten with legislation, but to appeal to the corporate conscience of these executives.

“This is a cultural problem which demands cultural solutions.  Media is the chief purveyor of our
nation’s stories.  The content of those stories, and the quality of those programs, will do much to shape
the values, attitudes, and assumptions of the next generation.  It is a tremendous power, and ought to be
exercised responsibly,” Brownback said.

Brownback is a member of the Senate Commerce Committee, and for a number of years he has
been actively involved in examining the effects that violence in media has upon the nation’s youth.

Full text and list of signatories can be found at: http://www.media-appeal.org/
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